
 
spheres of human activity. All abovementioned makes impossible to find unique definition of 
“lobbyism” as political phenomenon. 

The concept “lobbyism” and “lobbying” have long history. They are derivative from 
English word “lobby”, which in the middle of V  century was used for designation of places 
for walks in monasteries. In the middle of V I century it was used for designation of places 
for walks in English House of Commons. This concept obtained political overtones at the end 
of V  in the USA. Till the beginning of XX century lobbyism was inseparable from 
corruption, was based on favoritism. But started from XX century, the concept “lobbyism” 
obtained new meaning and started to be used for definition of legal form of influence to power 
authorities. 

Based on study of scientific sources we proposed our classification of conceptual 
approaches to definition “lobbyism”. Taking into consideration, that lobbyism is attribute of 
interdisciplinary knowledge, we proposed to classify these approaches into the following 
groups: political (as part of political system and political communication), legal (as 
realization of constitutional right of citizens to apply to government), economic (emphasis on 
economic efficiency of lobbying activity) approaches, as well as approaches, which define 
lobbyism as part of public relations and as separate sort of professional activity. 

On the basis of analysis of abovementioned approaches we propose to define lobbyism 
as complex of efforts of individuals and representatives of non-governmental organizations, 
aimed at legal influence to governmental authorities regarding development, application, and 
interpretation of normative acts and other political decisions with a view to realize their own 
interests or interests of the third party (client). 

Key words: lobbyism, lobbying, advocacy, PR (public relations), interest groups, 
political communication, informational lobbyism, PA (public affairs), GR (government 
relations), G R (government public relations), GR-manager. 
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TRADITIONAL AND PUBLIC DIPLOMACY OF GREAT BRITAIN 
The present article dwells upon basic principles of British Foreign Office activities. The 

author analyzes the structure of Foreign Office as well as the national model of traditional 
and public diplomacy of one of the most powerful countries in European Union - The United 
Kingdom of Great Britain and Northern Ireland. The article examines the structure and 
peculiarities of British Foreign Office activities. It is one of the most long-standing, 
traditional, professional, up-to-date and effective offices and it makes British diplomacy the 
most prominent of all British Commonwealth countries in the world.  It is concluded that 
traditional diplomacy of Great Britain has a very long history of development and it is one of 
the most developed diplomacies in the world. British diplomacy model spreads over all British 
Commonwealth countries. This fact makes it extremely authoritative and influential. Despite 



 
its conservatism, Foreign Office manages to adapt to the current challenges by implementing 
up-to-date informational technologies in its life. The United Kingdom has one of the most 
effective public diplomacy models all over the world. Public diplomacy tools in Great Britain 
(British Council, BBC etc.) maintain British image on the highest level by spreading news, 
information concerning the United Kingdom, as well as British culture, movies, music etc. 
Even Royal Family in Great Britain becoming a subject of public diplomacy, since it has its 
own accounts in social networks and it constantly informs public inside and outside the 
borders of the country of important occasions in its life, participation in events etc. Activities 
of the kid positively influence the image of Britain in public’s eyes all over the world. 

Key words: traditional diplomacy, public diplomacy, Foreign Office, BBC, digital 
diplomacy, twiplomat, Twitter, Facebook. 
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