
occupation, situations of generalized violence, mass violations of human rights and natural or 
man-made disasters.  

In order to define a political and legal status of internally displaced persons the author 
analyzes the modern regulatory acts of Ukraine, which contain their rights, obligations and social 

and freedoms of internally displaced per th, 2014 with a number of 
amendments.  

The article pays special attention to the introduction of the procedure of gaining the status 
of IDP through the issuance of certificate of registration. The author highlights that while ensuring 
a great number of rights and privileges for this group of persons, the legislation does not set a 
distinct mechanism of the implementation of these rights and therefore there appears a number of 
problems concerning the administration of requirements for gaining the IDP status. There are still 
a number of problems to settle such as the lack of financial resources for living, the employment 
of IDPS, the absence of the programs of providing medical and psychological support, the absence 
of selection criteria for providing social support to replaced citizens regarding their financial 
situation, social status etc. 

The author concludes that the Ukrainian legislation makes it clear which person is 
considered to be an internally displaced one, distinctly describes the rights and the privileges 
including the money payments secured and provided by the state and defines the mechanism of 
issuing the certificate of the abovementioned status. Laws and bylaws on internally displaced 
persons require further review due to the existing inconformity between regulatory acts of different 
levels and the absence of the effective in practical terms system of registration of IDPs accessible 
for the society and prescribed by the law.  

Key words: internally displaced person (IDP), certificate of registration of internally 
displaced person, Unified register of IDP. 
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M. Trofymenko 

PUBLIC DIPLOMACY OF THE KINGDOM OF NORWAY 
Public diplomacy today is a big challenge for the ministries of foreign affairs not only 

because of the need to communicate with a wide foreign audience and make it fast in terms of 
information-intensive environment. Modern public diplomacy questions the perception of being a 
diplomat and the sense of diplomacy itself. 

The analysis of the experience of various countries is important for scrutinizing the tools of 
public diplomacy. The author studies the experience of the Kingdom of Norway which pays much 
attention to its public diplomacy. 

Norway is the country worth studying. Norway is situated in northern Europe, has close ties 
with the European Union not being a member of it at the same time, occupies pretty large area 
with relatively small population size and vast natural resources including oil and gas, develops its 
own model of economy ranking high in the world rankings in different activities. Some researches 
call Norwa
public diplomacy. 

The current system of interaction between government agencies and NGOs proved the 
existence of a so- vities and values 
are coordinated with the priorities and values of the governmental foreign policy, which reflects 
this multi-vector approach in practice. 

Taking into account all the above-mentioned one cannot but note that the Ministry of 
Foreign Affairs of Norway uses centralizing, corporatist and selective approaches to present 
Norway abroad and to implement public diplomacy. Norway has managed to create the image, 



which is seen as multi-vector and multi-directional platform of images and values that the majority 
of the members of Norwegian society may identify itself with and which at the same time is 
attractive for most political regimes, religions and cultures in the world. 

Such positioning expands the abilities of Norwegian government (of the Ministry of Foreign 
Affairs in particular) to make the actors of the civil society of Norway associating themselves with 
their country. Moreover, the focus on the issues of peace allows Norway to draw the attention and 
capture the minds of foreign audience, given that peace negotiations draw attention of the world 
mass media. 

There is no such society, political regime or religious group in the world, which would not 
care about the peace, nature and equality issues. That is why the effective strategy of Norwegian 
public diplomacy will be focused on positioning of its own country through images and values, 
which seems attractive not only locally but also globally. Such positioning will contribute to the 
increase of attractiveness (soft power) of Norway among the non-state actors within the country 
and abroad. 

Key words: public diplomacy, Norwegian Agency for Development Cooperation, NORAD. 
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