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THEORETICAL AND METHODOLOGICAL PERSPECTIVES
OF MODERN POPULAR CULTURE

Andrii Pilkevych

The article deals with the problem of modern understanding the phenomenon of «popular cul-
ture». At the same time, classical approaches to the consideration of the complex of issues of «pop-
ular culture» without losing their relevance are needed reinterpretation of concepts and theoretical 
models to understand the key-elements of the content and understanding of new realities. Popular 
culture can be characterized as an extremely dynamic phenomenon that continues to take new 

-

status and education. Modern popular culture is characterized by a pronounced syncretic nature. 
It is emphasized that today there is no universal approach to understanding the term «popular cul-
ture». Some countries have their own internal models of representation, due to the peculiarities of 

-
vant areas for the humanities research remains the dichotomy of «human» and «mechanical». The 
formation of concepts of popular culture is assigned to commercial institutions of highly developed 
countries, which is associated with the new role of information and communication opportunities. 
Attention is drawn to an important feature of the representation of the term in Anglo-American histo-
riography, namely the fundamental difference in the understanding of the terms popular culture for 
the period of the late XVIII – mid XX centuries and for the second half of the twentieth century when 

-
dition, which at the present stage may have intersections, but is completely incomparable with the 
term «popular culture».
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