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Rena Marutyan. Security as a value and need
Performed a theoretical analysis of the phenomenon of security in terms 

of its value as a social value and personal needs of the individual, social 
outlined the reasons for which security has become a major social bene  t 
and the need of the majority of the population. We prove that in the value 
system of Ukrainian society dominated vital values associated with the value 
of security.
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