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Irina Golovko. Democratization’s Processes in Transformation 
Societies: the Essential Characteristics and Speci  c Signs

The features of  owing of processes of democratization are found out in 
transformation societies. Grounded, that liberalization and democratization 
can be examined as two associate aspects of passing to democracy, without 
completion of which the valuable, the consolidation liberal democracy model 
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Irina Kuptsova. Image–technology in election campaigns: electoral 

strategy’s implementation
The factors of electoral choice based on marketing research in the 

 eld of politics are analyzed in the article. Political image is analyzed in the 
framework of the electoral process: segmentation, positioning, differentiation. 
The electoral image–technologies are revealed in the context of political 
struggle.
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